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Making Everything Easier!

Learn to:
« Leverage the many benefits of corporate
blogging

« Use SED to attract readers and
potential customers

« Understand analytics, RO
measurement, and legal ssues

= Apply proven best practices, tips, and
tricks to maximize your impact
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Chantelle Flannery
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DouglasKarr, Chantelle Flannery : Corporate Blogging For Dummies before purchasing it in order to gage
whether or not it would be worth my time, and all praised Corporate Blogging For Dummies:

1 of 1 people found the following review helpful. Great book for new bloggers!By ValerieThisis agreat book. It
really gave me the courage and know how to get my blog up and running. What is nice, is the book is comprehensive
enough that it can grow with your abilities. | constantly go back to it for new ideas and solutions to new problems. |
believe it isamust read for anyone who wants to get a blog up and running.0 of 0 people found the following review
helpful. Four StarsBy Jennifer LakeVery thorough and helpful, covering all the nuts and bolts.2 of 2 people found the
following review helpful. Helpful for bloggersBy Mary L HollanderThis book was very helpful and easy to read and
use. | found the choice of chaptersimportant to find the information that | needed. Well done!

Establish a successful corporate blog to reach your customers Corporate blogs require careful planning and attention to
legal and corporate policiesin order for them to be productive and effective. This fun, friendly, and practical guide
walks you through using blogging as afirst line of communication to customers and explains how to protect your
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company and employees through privacy, disclosure, and moderation policies. Blogging guru Douglas Karr
demonstrates how blogs are an ideal way to offer a conversational and approachable relationship with customers.

Y oursquo;ll discover how to prepare, execute, establish, and promote a corporate blogging strategy so that you can
reap the rewards that corporate blogging offers. Shares best practices of corporate blogging, including tricks of the
trade, what works, and traps to avoid Walks you through preparing a corporate blog, establishing a strategy, promoting
that blog, and measuring its success Reviews the legalities involved with a corporate blog, such as disclaimers, terms
of service, comment policies, libel and defamation, and more Features examples of successful blogging programs
throughout the book Corporate Blogging For Dummies shows you how to establish a corporate blog in a safe, friendly,

and successful manner.



