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Brian D. Smith, Paul Raspin : Creating Market Insight: How Firms Create Value from Market Understanding 
before purchasing it in order to gage whether or not it would be worth my time, and all praised Creating Market 
Insight: How Firms Create Value from Market Understanding: 

0 of 0 people found the following review helpful. One of the big Brainding experts in Brazil, partner at Brigh House 
USA, says the book is GREAT !By Oswaldo PEPEMy client, Jaime Troiano, made a speech based on this book, you 
should read it and compare what he says to the first opinion made here: "http://brandinsights.com.br/pt-

http://f3db.com/pub/links.php?id=B004LP2I1Y


br/post/insights/obesos-de-informacao-e-anorexicos-de-insights" It is in brazilian portuguese, I will try to translate it 
asap and post it here.

"Brian Smith and Paul Raspin demonstrate a thorough and pragmatic approach to creating and applying sound market 
insight. nbsp;Using numerous practical examples, learning points and provocative takeaways, they build on 
established strategic marketing principles to give you actionable knowledge you can apply your business to create 
lasting market advantage." Beverley Dipper, Market Insight Manager, Microsoft UK Ltd "I have no hesitation in 
saying buy this book. It will find a front and centre position in your bookshelf, with plenty of post-its marking pages 
that you will return to again and again." Mark Irvine, Strategy Manager, De Beers Diamond Trading Company "A 
readable and well-founded description of how to generate actionable customer insight and follow it through with 
passionate and consistent execution" Dag Larsson Global Brand Insight Director, AstraZeneca Creating Market Insight 
addresses the key strategic issue facing any company: How do we make sense of our market and find those precious 
nuggets of knowledge that lead to real competitive advantage? Creating Market Insight: Explains how firms tailor their 
market scanning behaviour to work well in the special conditions of their market Describes the process through which 
data is translated first into information, and then knowledge Differentiates routine market knowledge from true insight 
and details how firms turn insight into value Provides a detailed, step-by-step process that enables the reader to 
emulate the success of insightful firms Creating Market Insight is written for managers who need to need to create 
value in the real world.

"...superb book...demonstrate how with some basic principles and processes you can create the market insight you 
need" (CPD Update, February 2009) "...central to ensuring that you are targeting the right markets...comprehensive 
and full of carefully selected case studies" (Marketer, March 2009)From the Inside FlapBased on years of research at 
two of Europe's to p business schools, Creating Market Insight looks at how successful firms gather information, turn 
it into insight and use that insight to create customer and shareholder value. Using examples from every sector and 
firms such as Sky, Zurich, Cisco, Google, Nintendo, Tesco, Toyota, Yahoo and many others, the authors lead the 
reader through the methods great firms use to gain market insight and create competitive advantage. Creating Market 
Insight enables practising mangers to understand what market insight is, how to create it and how to use it.From the 
Back CoverCreating Market Insight addresses the key strategic issue facing any company: How do we make sense of 
our market and find those precious nuggets of knowledge that lead to real competitive advantage? Creating Market 
Insight: Explains how firms tailor their market scanningnbsp;behaviour to work well in the special conditions of their 
market 


