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Andrew Griffin : Crisis, I ssues and Reputation Management: A Handbook for PR and Communications
Professionals (PR In Practice) before purchasing it in order to gage whether or not it would be worth my time, and
all praised Crisis, Issues and Reputation Management: A Handbook for PR and Communications Professionals (PR In

Practice):

0 of 0 people found the following review helpful. Two thumbs up!!By Customerl am alecturer in Communication at a


http://f3db.com/pub/links.php?id=B00J4ROVLY

University in Trinidad and Tobago and this book forms part of the compulsory reading for students. The book
comprehensively explains the strategies, theories and concepts in Crisis Communication and provides numerous case
studies and critiques of crises and how they were handled. Two thumbs up!0 of 0 people found the following review
helpful. Five StarsBy KingCobral ndispensable.O of 1 people found the following review helpful. Great read and
overview of the topicBy stevenGreat read and overview of the topic, that provides awell rounded approach to both the
theory and practice of this facet of PR work.

Crisis, Issues and Reputation Management defines reputation, explores how to value it and provides practical
guidelines for effective reputation management, including how to approach issues of Corporate Social Responsibility.
Practical and accessible, it outlines a comprehensive approach to managing situations that may turn into crises and
handling crises once they occur. Featuring awide range of international case studies of brands who have had to
respond to avariety of crisesincluding Nestle, Unilever, General Electric, McDonald's, Coca-cola, Cadbury, Tesco,
Pan Am, RBS and more, Crisis, Issues and Reputation Management demonstrates how organizations have to
understand and respond rapidly to shifting public values, rising expectations, demands for public consultation and
increasingly intrusive news media. As such, it provides a new and broader perspective on the topic for new and
seasoned practitioners alike.

"[A] well laid-out, easy to follow, and practical book, with plenty of website links to follow... Griffin makes and
authoritative and readabl e case for reputation and crisis management as something central to doing a business and
running an organisation."



