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PR Smith, Dave Chaffey : eMarketing eXcellence (Emarketing Essentials) before purchasing it in order to gage
whether or not it would be worth my time, and all praised eMarketing eXcellence (Emarketing Essentials):

0 of 0 people found the following review helpful. eMarketing eXcellence... eXcellent :)By Fernando J. PadillaA great
book for people searching to have more knowledge about eBusiness, the author uses appropriate language for the
concepts to be understood by the reader. A great complement for the book e-business and e-commerce management
written by Dave ChaffeyQ of 0 people found the following review helpful. Four StarsBy JessicaHusband loved it.0 of O
people found the following review helpful. Muy buen libroBy LuisEs un libro muy bueno por que andizala
mercadotecnia en sitios con manejo B2B o B2C. Es muy facil de leer y tiene varios casos de estudio.

eMarketing eX cellence third edition has been completely revised and updated to help you create effective and up-to-
date customer-centric e-marketing plans. A hugely successful practical guide to creating and executing e-marketing
plans, it combines established approaches to marketing planning with the creative use of new e-models and e-toals. It
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is designed to support both marketers who are integrating e-marketing into their existing marketing and
communications strategies and experienced e-marketers looking to optimise their e-marketing. Written by two highly
experienced eMarketing consultants, the book shows you how to:* Draw up an outline e-marketing plan* Evaluate and
apply e-marketing principles and models* Integrate online and offline communications* Implement customer-driven e-
marketing* Reduce costly trial and error * Measure and enhance your e-marketing * Drive your e-business
forwardEstablished marketing concepts such as customer relationship management, the marketing mix and widely
adopted SOSTA Creg; planning system, are re-examined in the new media context - and new approaches explained
including blogs, search engine marketing, viral marketing and E-CRM.Offering a highly structured and accessible
guide to acritical and far-reaching subject, eMarketing eX cellence third edition provides avital reference point for all
students and managers involved in marketing strategy and implementation.

"eMarketing eX cellence successfully combines breadth of subject mater with a depth that gives the reader more than a
superficial understanding of the issues. Smith and Chaffey have also broken down the subject into the type of granular
level that should allow busy marketing managers to find exactly what they need in the few moments that they have in
the working environment"Danny Meadows-K|ue, President of Interactive Advertising Bureau (Europe)About the
AuthorA leading internet marketing consultant, trainer and author. Recognised by the CIM as one of 50 gurus who
have shaped the future of marketing, Dave is an examiner on the CIM e-Marketing Award and course director for CIM
e-marketing workshops since 1997. He is the managing director of Marketing Insights Limited and also lecturesin e-
business at the Universities of Cranfield, Leeds and Warwick.



