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From Emerald Publishing Limited : Emergence (Resear ch in the Sociology of Organizations) before purchasing
it in order to gage whether or not it would be worth my time, and all praised Emergence (Research in the Sociology of
Organizations):

The recent growth in research on the topic of evolutionary novelties inspired this volume of Research in the Sociology
of Organizations. While previous sociological work has done an admirable job of understanding selection and
differentiation processes, it has widely ignored the origin of novelty and how it growsto form initia structures and
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practices. Emergenceis an easy to understand intuitive concept, asit simply means that an object comes into existence
or appearance, but it needs further unpacking as a description of awidespread social process. In this book, emergence
is seen as a process that involves 1) the creation of novelty, 2) its growth to a salient size, and 3) its formation into a
recognizable social object, process, or structure. Each step should be understood through theory and empirical work.

Y et the theory of each step can differ from, though it may be related to, the theory of the other two. As a consequence,
emergence is a much more complex research topic than is suggested by a single word and it is these complexities that
are examined in this book.

Thisvolume consists of 13 essays by business, management, and other scholars from North America and Asia, who
explore key parts of the theory of the emergence of novel features of society, such as new practices, organizations, or
relations. They view the process as involving the creation of novelty, its growth to a salient size, and its formation into
arecognizable socia object, process, or structure. They examine each part of this process, beginning with novelty and
discussing the Japanese regional beer movement, how newly formed organizations adapt to fields in which the
formation of the emergent form has not yet occurred, the fragmentation of novel organizationsin the early emergence
of charter schoolsin California, and how competitive actions lead to the creation of opportunities for emergence in the
airline industry. They then address growth and how organizations decide to adopt a new form of practice when they
face multiple alternatives, which types of novel crowds turn into new markets, and organizational actions that lead to
growth in smart citiesin Japan, followed by discussion of formation aspects in emergence, including new product
entry in high tech, the cognitive effects and customer use of existing knowledge structures in reaction to new products,
network brokerage's negative impact on the emergence of status of socia actors, how the emergence and maintenance
of status orders in markets can impact market behaviors of securities anaysts, and the emergence of community radio
in India. --Annotation copy;2017 Ringgold Inc. Portland, OR (protoview.com)About the AuthorMarc-David L. Seidel,
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