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Frances Brassington, Stephen Pettitt : Essentials of Marketing before purchasing it in order to gage whether or
not it would be worth my time, and al praised Essentials of Marketing:

1 of 1 people found the following review helpful. Four StarsBy Kiia Soljust fine

Like Brassingtonrsquo;s Principles of Marketing, this Isquo;essential srsquo; text brings together theory and practice. It
covers awide range of applications, industries and markets, exploring the way marketers must respond to those
situations that demand an innovative response. Written in alively style with great design, Essentials of Marketing isa
concise, no-nonsense book, designed to contain all the essential information that students need to understand when
taking a short introductory course in Marketing.nbsp;Please note that the product you are purchasing does not include
MyMarketingL ab. nbsp;MyM arketingL abnbsp;Join over 11 million students benefiting from Pearson MyLabs.This
title can be supported by MyMarketingL ab, an online homework and tutorial system designed to test and build your


http://f3db.com/pub/links.php?id=B00QMAS45U

understanding. Would you like to use the power of MyMarketingL ab to accelerate your learning? nbsp;Y ou need both
an access card and a course I1D to access MyMarketinglL ab.nbsp; These are the steps you need to take: 1. nbsp;Make
sure that your lecturer is aready using the system Ask your lecturer before purchasing a MyL ab product as you will
need a course |D from them before you can gain access to the system.2. nbsp;Check whether an access card has been
included with the book at areduced cost If it has, it will be on the inside back cover of the book.3. If you have a course
ID but no access code, you can benefit from MyMarketingLab at a reduced price by purchasing a pack containing a
copy of the book and an access code for MyMarketingLab (ISBN:9780273727729)4. nbsp;If your lecturer isusing the
MyLab and you would like to purchase the product...Go to
www.pearsonmylabandmastering.com/global/mymarketinglab to buy access to this interactive study

programme.nbsp; For educator access, contact your Pearson representative. To find out who your Pearson
representative s, visit www.pearsoned.co.uk/replocator

About the AuthorDr Frances Brassington, Senior Lecturer - Oxford Brookes UniversityDr Stephen Pettitt, Deputy
Vice Chancellor - University of Luton



