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Leonard H. Hoyle: Event Marketing: How to Successfully Promote Events, Festivals, Conventions, and
Expositions before purchasing it in order to gage whether or not it would be worth my time, and al praised Event
Marketing: How to Successfully Promote Events, Festivals, Conventions, and Expositions:

4 of 4 people found the following review helpful. Good resource despite being 9 years old...By JOHN J
MITCHELLHaving just bought about 10 books related to event marketing on , to brush up on my chops alittle, I've
been finding most of them to be somewhat useless. This book was better than most, despite being 2002 release. Lots of
good general info on sponsorships, basic PR, market segmentation analysis, and promotion.| say buy it used, save
some money, and enjoy the other books in this series. They seem pretty good. (I'm reading Wiley Events Risk
Management now and it's pretty good as well...)0 of O people found the following review helpful. A must have book
for your Event Planning collectionBy Theresa Harleyl have been studying event planning for afew years now. This
book has some great information. If you are working in or wanting to work within the "Event Marketing” field, then
this book isamust have for your book collection.0 of O people found the following review helpful. Five StarsBy


http://f3db.com/pub/links.php?id=B000PY4MFA

Olivia PamieriExcited to crack this book open!

Authored by awell-known figure in the field.Overview chapters explore topics such as electronic marketing strategies,
funding, budgeting, promotion, and advertising.Individual chapters address the differences involved in marketing
different types of events.Examines future trends and key issues such as how to reach new event attendees.|ncludes
appendices with sample forms, contracts, and more.

From the Back CoverTHE WILEY EVENT MANAGEMENT SERIES The first complete guide to launching a highly
visible event marketing campaign Practical strategies and resources for achieving greater results! Event Marketing
provides the most effective tools for carrying out every phase of a successful, integrated marketing campaign for any
event, from conferences and expositions to fairs and festivals that host 20,000 people. It explains the powerful forms
of promotion, advertising, and public relations that are needed to attract broad attention, motivate people to attend, and
achieve the desired goals of an event. Featuresinclude: * Overviews of event promotion, advertising, public relations,
and electronic marketing strategies, as well as budget funding * In-depth analyses of marketing for specific events,
such as association meetings, conferences, corporate meetings, festivals, and many others* An examination of future
trends and innovative strategies for increasing attendance * Comprehensive appendices that include sample forms for
media releases, request for coverage announcements, audio and video new release scripts, public service
announcement scripts, speakers "talking points," and listings of media distribution and tracking services The Wiley
Event Management Series-Series Editor, Dr. Joe Goldblatt, CSEP The Wiley Event Management Series provides
professionals with the essential knowledge and cutting-edge tools they need to excel in one of the most exciting and
rapidly growing sectors of the hospitality and tourism industry. Written by recognized expertsin the field, the volumes
in the series cover the research, design, planning, coordination, and evaluation methods, as well as specialized areas,

of event management.About the AuthorLEONARD H. HOYLE, jr., CAE, CMP, has managed and marketed events for
major organizations, including the American Society of Association Executives (ASAE) and the Hospitality Sales and
Marketing Association International. A former dean of ASAE's School of Management, he also served as Chairman of
the Convention Industry Council (CIC) and Adjunct Professor at The George Washington University.



