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Bob Hutchins, Greg Stielstra : Faith-Based Marketing: The Guide to Reaching 140 Million Christian 
Customers  before purchasing it in order to gage whether or not it would be worth my time, and all praised Faith-
Based Marketing: The Guide to Reaching 140 Million Christian Customers: 

4 of 4 people found the following review helpful. False Advertising by and the AuthorBy James DillehayOn 's product 
page description and throughout the book, the reader is promised "The book includes a free subscription to a 
companion website with bonus content." The website is there, but there is no bonus content, only a link to buy the 

http://f3db.com/pub/links.php?id=B0026LTMDC


book and another link to the author's paid services. I emailed the author via his contact on both sites and waited a week 
before posting this review. No response. Unfortunately, I waited too long to get a refund as only gives you 7 days -- 
even if the book was falsely advertised.0 of 0 people found the following review helpful. A must-read for faith-based 
firms marketing to Christian consumers.By rrobbThere's not a lot out there for marketing to this segment, but Bob 
Hutchins is right-on with this book. I was working with a good internet marketing firm, but they had no clue how to 
target the Christian market until I directed them to this book. This is a must-read if you are a faith-based business 
marketing to like consumers.2 of 2 people found the following review helpful. Outdated BookBy Rudean VaughnThis 
book is outdated. I purchased the book to get access to the databases mention. Those databases are no longer present 
on the website and I attempted to contact on the website but got a response that the email was address was not valid.

How does marketing and advertising impact the human spirit in a noisy, content-saturated World? Better question: 
How should it? As brands, businesses, and organizations, how do we turn something asuninteresting or even at times 
offensive as "advertising" into anenriching experience for our audience? How can we use our digital tools and social 
environment to restore people-leaving them better than we found them? Finally Human explores these questions and 
offers solutions through proven strategies and thoughtful case studies. With the tools in this book, you will learn how 
to enhance the humanity ofthose around you, while also communicating your brand's message in apowerful and 
irresistible way that resonates with your audience


