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Dennis Adcock, Al Halborg, Caroline Ross: Marketing: Principlesand Practice before purchasing it in order to
gage whether or not it would be worth my time, and all praised Marketing: Principles and Practice:

Building on the enormous success of previous editions, this best-selling text has been updated and revised, and
continues to provide an up-to-date and student-friendly introduction to marketing. Marketing principles are explained
in the context of organisations, business management practice and the changing business environment. Examples and
short case studies are used to bring the subject to life, emphasising the practical aspects of the subject as well as the
concepts.
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