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Brian Tracy : Marketing (The Brian Tracy Success Library) before purchasing it in order to gage whether or not
it would be worth my time, and all praised Marketing (The Brian Tracy Success Library):

2 of 2 people found the following review helpful. Brian Tracy Rules!By Susan H.I just love his material. | aso own a
version of thison Audible.com and he has the best voice! | tried the other Sales trainers and they give me a headache.
They are way too over the top.Brian is so low-key but such a good explainer.0 of 0 people found the following review
helpful. Marketing at its finest! By CustomerBrian giveayou ano BS approach to marketing in todays market using
current companies as examples. He compells the reader to be a constant learner if he or she wants maintian that
competitive edge. He covers many topics on how to market. This book is one of hisfinest on the subject.0 of 0 people
found the following review helpful. 25 Y ears in a Successful Business.... And It makes me feel like an amateurBy


http://f3db.com/pub/links.php?id=B00HSUWMDI

CustomerSo Awesome. Some books are so important in your life that you know you will reread it 15-20 times so it
will become a part of your lifestyle behavior patterns. This oneisit.

The success or failure of your business depends on the success or failure of your marketing efforts. If you can identify
what your customers want, need, and can afford--and then give it to them--you will achieve outstanding results. Filled
with Brian Tracy's trademark wisdom, this indispensable guide contains 21 powerful ideas you can use to immediately
improve your strategic marketing results. You'll discover how to: Build your customer base Set yourself apart from the
competition Answer three crucia questions about any new product or service Use market research and focus groups to
fuel better decisions Fulfill abasic emotional need for buyers Determine the correct price point for your offerings
Become truly customer-focused Make the most of your distribution channels Master the concepts of specialization,
differentiation, segmentation, and concentration Give customers a reason to switch from your competitors And more
Packed with time-tested marketing strategies, this practical and portable book shows you how to overcome the
competition, increase sales and profitability, and dominate your market niche.

"Brian Tracy is one of the country's leading authorities on the development of human potential and personal
effectiveness. Tracy will lead you to more time and success." The Business Journa From the Back Cover The success
of your business depends on the success of your marketing efforts. If you can identify what customers want, need, and
can affordmdash;and give it to themmdash;you will achieve outstanding results. Thisindispensable guide contains 21
powerful marketing ideas you can use immediately. With Brian Tracyrsquo;s trademark wisdom, yoursquo;ll discover
how to: bull; Build your customer base bull; Set yourself apart from the competition bull; Answer the three crucia
guestions about any new product or service bull; Leverage market research and focus groups to fuel better decisions
bull; Fulfill abasic emotiona need for buyers bull; Determine the correct price point for your offerings bull; Become
truly customer-focused bull; Make the most of your distribution channels bull; And more Packed with practical
strategies, thislittle book shows how to dominate your market in a big way. About the AuthorBRIAN TRACY isthe
Chairman and CEO of Brian Tracy International, a company specializing in the training and development of
individuals and organizations. One of the top business speakers and authorities in the world today, he has consulted for
more than 1,000 companies and addressed more than 5,000,000 peoplein 5,000 talks and seminars throughout the
United States and more than 60 countries worldwide. He has written 55 books and produced more than 500 audio and
video learning programs on management, motivations, and personal success.



