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Michael Baker, Michael Saren : Marketing Theory: A Student Text  before purchasing it in order to gage whether 
or not it would be worth my time, and all praised Marketing Theory: A Student Text: 

Lecturers/Instructors - Request a free digital inspection copy hereUniquely providing a comprehensive overview in 
one place, Marketing Theory introduces and explains the role of theory in marketing by uncovering its histories, 
disciplinary underpinnings, subfields, discourses and debates.nbsp; From strategy and ethics to digital marketing and 
consumer behaviour, leading marketing experts shine a light on what can be a challenging perspective of 
marketing.nbsp;nbsp;In thisnbsp;new Third Edition there are up-to-datenbsp;examples from global companies such as 
Pepsi, Amazon and HM; entirely new chapters on Digital and Social Media Marketing, and Service-Dominant Logic 

http://f3db.com/pub/links.php?id=B01FDE01TM


(SD-L) and contributions from Global Specialists including Bob Lusch, Patrick Murphy and Susan Hart.Ideal for 
Upper level undergraduate and postgraduate marketing students studying marketing theory, critical marketing, and the 
history of marketing modules.

This is a key text for students wishing to understand more about marketing theory. With contributions from leading 
international authors, the collection of chapters documents the main disciplinary influences on marketing theory and 
the theoretical evolution of key sub-areas.--Pauline MaclaranMichael Baker and Michael Saren have developed their 
student text on marketing further to include emerging topics, such as sustainability and social media. Other new topics 
include service marketing. The book covers the contemporary marketing field well, and offers a good and interesting 
overview of marketing. --Christian Gronroos (02/12/2016) Michael Baker and Michael Saren have developed their 
student text on marketing further to include emerging topics, such as sustainability and social media. Other new topics 
include service marketing. The book covers the contemporary marketing field well, and offers a good and interesting 
overview of marketing. (Christian Grouml;nroos 2016-02-12)This is a key text for students wishing to understand 
more about marketing theory. With contributions from leading international authors, the collection of chapters 
documents the main disciplinary influences on marketing theory and the theoretical evolution of key sub-areas. 
(Pauline Maclaran)About the AuthorMichael J Baker is Emeritus Professor of Marketing at the University of 
Strathclyde where he founded the Department of Marketing in 1971. He is the Author/Editor of more than fifty books, 
most recently the Fifth edition of Marketing Strategy and Management (2014), and over 150 academic Chapters and 
Articles. He is the Founding Editor of the Journal of Marketing Management and currently Editor of the Journal of 
Customer Behaviour and the new journal Social Business.Mike Saren previously held chairs in marketing at the 
universities of Stirling and Strathclyde and was awarded an Honorary Fellowship of the UK Academy of Marketing in 
July 2007. He was a convener of the marketing streams at the Critical Management Studies Conferences, 1999-2011; 
and one of the founding editors in 2001 of the journal lsquo;Marketing Theoryrsquo;rsquo; (Sage Publications). Also 
co-editor of books on Rethinking Marketing, (Brownlie et al, 1999, Sage) and Critical Marketing: Defining the Field 
(Saren et al, Elsevier, 2007). His introductory text is Marketing Graffiti: The View from the Street (Saren, 2006, 
Butterworth Heinemann). 


