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Byron Sharp : Marketing: Theory, Evidence, Practice  before purchasing it in order to gage whether or not it 
would be worth my time, and all praised Marketing: Theory, Evidence, Practice: 

4 of 4 people found the following review helpful. Valuable Scientific Perspective on MarketingBy Terry 
GrapentineEspecially to those of us in American who had not been familiar with the work coming out of the 
Ehrenberg-Bass Institute for Marketing Science, University of South Australia, Byron's book has helped us articulate 
and understand the source of many marketing misgivings we've had over the years--Why didn't that segmentation 
strategy work as well we thought it should? Given all the money we spent, why couldn't we increase customer re-
purchase rates? Why didn't our attribute-based advertising messages--which copy tested well--flop? You can find your 
answers here, in an extremely accessible, entertaining book on the science and practice of marketing.0 of 0 people 
found the following review helpful. Five StarsBy Temel AksoyExcellent book for marketing professors who have 
strong willingness to teach real stuff to their students. But first, they have to unlearn what they have learned.1 of 1 
people found the following review helpful. A Must read for Marketing Practitioners and Marketing ScientistsBy RJBA 
Must read for Marketing Practitioners and Marketing Scientists. A wonderful compendium of generalized learnings 
about the linkage between consumer behavior and implications for all disciplines related to marketing

http://f3db.com/pub/links.php?id=B00CXXQLPA


Marketing is an important area of management activity in any organisation. It generates trade and involves analysing, 
planning, managing and controlling activities concerned with creating and maintaining high levels of customer service 
and satisfaction. The marketer's central task is to make the brand easy to buy and this requires ensuring people can find 
it and know about it. This book does that as it covers the main concepts and principles that underlie marketing theory 
and practice. Bridging academic theory and real-world marketing knowledge, the book introduces students to the core 
topics necessary for their undergraduate studies and is designed with the future professional in mind. It clearly 
illustrates how marketing problems have been solved in business - connecting theory to practice. Combined with an 
enriched digital ebook version of the book (registration code and website included on print book cover flap) it is very 
practical in orientation and provides a more realistic view of marketing issues. Written by a combination of marketing 
academics and marketing scientists who engage with industry it presents information that is practical and interesting in 
a style that is theoretical and accessible.

From the AuthorFor years, marketing executives have been asking me for an introductory textbook that reflects 
modern knowledge about marketing. nbsp;One that isn't filled with myths and academic theorising. 


