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before purchasing it in order to gage whether or not it would be worth my time, and all praised Mistakes Authors
Make: Essential Steps for Achieving Success as an Author:

0 of 0 people found the following review helpful. ThisHow To Guide for Ensuring Ultimate Success Creating,
Publishing and Marketing Content is As Valuabe as a Masters Degree! By Charlie BLike every one of the 4 and 5 star


http://f3db.com/pub/links.php?id=B00SXO925Y

reviewers of thisrich Treasure Chest, | am deeply grateful that Rick Frishman, Bret Ridgwayand Bryan Hane invested
the time and expense to share their decades of expertise, wisdom and valuable resources covering every facet of being
ultimately successful in the NEW world of publishing and marketing. Of the hundreds of expertsin thesefields | have
met and studied with over the past 20 years as | attended hundreds of seminars, workshops and conferences, Rick, Bret
and Bryan are among the most genuine and generous mentors thousands of us have been blessed to work with.While |
too would have LOVED to have had this book severa years ago (BEFORE my associates and | made just about every
mistake in the book . . . and before we invested tens of thousands of dollars on training we could have saved) | am so
grateful to have their "How To Guidebook for Ensuring Ultimate Publishing Success' to study, apply and share with
our team of coauthors and cocreators.The contents and specific recommendations for avoiding The 50 Biggest
Mistakes are clear, concise and comprehensive. | am working with ateam of several other team members who are
about to publish our initial series of 14 stand-alone titles for "Solving Life's Ultimate Success Puzzles' to launch a non-
profit and open source Ultimate Destiny University for Successful Living. In addition to buying copies of this book for
each of our team, | have developed atemplate of the main points in each of the 50 chapters and dlightly reformatted
the "Mistake" language into positive action steps to share with them (and anyone else who is interested). That will help
us better accomplish our Strategic Marketing Matrix for helping individual's, organi zations and communities actualize
more of their inherent potential and generate expanded individual and collective capacity to address the social,
economic and environmental challenges we face locally and globally. Thank you Rick, Bret and Bryan and of course
David Hancock and Morgan-James Publishing for bringing forth the new enlightened and entrepreneurial model for
publishing.2 of 2 people found the following review helpful. The Perfect "John" Book for AuthorsBy Hugo
HaselhuhnRick, Bret and Bryan have put together an easy to read treasure of ideas to improve your book and increase
sales through intelligent marketing. There are afew of the thingsthat | already knew but most of the ideas are going to
make my books more successful. The knowledge is presented to hel p authors manage expectations and encouragement
to keep moving forward. The book is organized into short easy to read topics. It is the perfect |dquo;johnrdgquo; book.
Hugo Haselhuhn, author of the Lucas Lightfoot Series2 of 2 people found the following review helpful. For all
aspiring and new authors of fiction or non-fictionBy Gai LThisis a value-added book.In addition to 50 well laid-out,
informative and easy to read chapters on how to avoid pitfallsin writing , publishing and marketing your book,the 3
expert authors also offer free video resources and other great offers.There are also recommendations for various
services which you, as an author, may require.Having this book in our possession a couple of years ago could have
saved us alot of time and effort on the Internet.

The publishing landscape can be atricky one to navigate. There are so many aspects to authoring and publishing a
book that itrsquo;s easy for you to make critical mistakes that can you off course and significantly decrease your
chances for success. How many of the 50 biggest mistakes authors make are you making? When you learn to avoid the
biggest mistakes authors make you can greatly enhance your chances for success in the publishing world. In this
insiderrsquo;slook at the worlds of publishing and book marketing coauthors Rick Frishman, Bret Ridgway and Bryan
Hane bring their 65 combined years of experience in the publishing world to you and share their secrets to success.

Y oursquo;ll learn: How to master media and other key marketing channels authors should use Keys to capturing the
browsing buyer in bookstores and online The new publishing landscape and how it impacts you How to increase the
readability of your book so readers keep coming back How your book is the key piece of your own information
marketing empire And much, much more

| LOVE the book so far! Clear-concise-comprehensive with practical info the aspiring author needs! --- LauraVenecia
Rodriguez, Author, "Y oga at Home: Gain Energy, Flexibility, and Serenity in 20-30 Minutes a Day" |dquo;Mistakes
Authors Make" features 50 of the most common errors book authors make in writing, publishing and promoting their
books. All of them should be corrected. Correct one mistake a day and within two months, yoursquo;!l be far ahead of
most book authors. Y oursguo;ll be surprised how quickly you can sell more books when you fix these errors. Start
today!rdquo; --- John Kremer, Author, "1001 Ways to Market Y our Books" Rick Frishman is my go-to guy for book
publicity and marketing. | trust him deeply and hersquo;s earned his reputation as an expert, a creative confidante, and
the best book publicist in the nation. --- Brendon Burchard, author, Lifersquo;s Golden Ticket Idquo;Mistakes Authors
Make" isamust-read for new and experienced authors alike! Sadly, | made at least 16 of the mistakesin thefirst 11
books | authored. This easy-to-read book would have saved me countless hours and headaches starting out. | wish |
had mentors like Rick, Bret and Bryan who share on these pages everything you need to succeed. The practical tools
make it crystal clear how to avoid pitfalls and lead you to mega-success! --- Phil Johncock, The Grant

ProfessorPhil Johncock.com If you want to write abook or make sure that your book is a smashing success read this
now and take action! Y oursquo;ll be amazed at the difference it will make in your success! --- John Assaraf, New
York Times Bestselling Author, "The Answer and Having It All", CEO, Praxis Now This book isaMUST READ for
anyone thinking of writing a book, in the process of writing a book, or having already published a book in any format.
The mistakes AND solutions to those mistakes discussed in this book will save you so much time and money. In fact, |



think it will MAKE you more money due to the elements you may not have thought about yet. Irsquo;m checking
some of these tips against my book thatrsquo;s aready published and going through this book again for the book
Irsquo;m currently working on. Do yourself afavor and go ahead and get this book right now---you wonrsquo;t regret
it. --- Frank E. Deardurff |11, That One Web Guy!, Co-author of Idquo; The 50 Biggest Website Mistakesrdquo; Rick
Frishman is one of only ten people who understand and have mastered the book publishing process---I have counseled
with him, listened to him, and watched the books he promoted turn to gold. If yoursquo;re looking for someone to take
your book to the promised land, | promise that Rick Frishman is the rocket ship that will take you there. --- Jeffrey
Gitomer, King, Buy Gitomer, Inc. Bret Ridgway is an information marketerrsquo;s best friend. Bret is great because
he really likes the business. He understands the business. Hersquo;s IN the business. Hersquo;s an author and an
information publisher himself. And, he really cares about you. He really gets to know what yoursquo;re doing and
looks for ways to give you what you want, what yoursquo;ve asked for, and also to improve upon the process. He will
help you take what yoursguo;re doing to the next level. --- David Garfinkel, Author, "Breakthrough Copywriting" Rick
Frishman is one of the most well-connected people | know. He understands every aspect of author promotion and is
able to deliver exactly what the individual project requires. His strategic thinking skills, his deep understanding of
what really delivers, and his collaborative and positive personal style make Rick and his team a perfect choice for
publishers and authors alike. Highly recommended. --- Cindy Ratzlaff, V.P., Associate Publisher, Rodale Books As an
author of multiple ebooks and a soon-to-be-published hard copy book, this book covers everything across the spectrum
from the conceptual to publication and sales. | would strongly recommend reading this book regardless of where you
are at in your publishing endeavors. You'll be better off and likely avoid alarge number of costly (both time and
financial) mistakes. --- James Bogash, DC. Chiropractic Physician Rick Frishman is a genius when it comesto
publicity. If you need someone to help you get into the media hersquo;s the go-to guy. And hersgquo;s a great guy! ---
Ellen Violette, ebook/Internet Coach, Author and Copywriter, Create A Splash, LLC, /The ebook Coach Rick
Frishman was |dgquo;the go to guyrdquo; if you wanted to publicize your book or project two decades ago. Well, now
heisanindustry leader in the same category. Rick knows how to get eyes and ears on your project. Hersquo;s still the
go to buy. --- Jim Cathcart, President Founder, Catchart Institute, Inc. Rick Frishman iswithout a doubt one of the top
book publicistsin the country. Not only has he represented many bestselling authors as the founder of Planned
Television Arts, he has mentored hundreds of emerging authors and professional speakers including myself with his
stellar workshops. Rick istruly aprofessional of the highest caliber and someone | am product to call a colleague and
friend. December 4, 2008. --- Robert Stack, MCLC, APR, Fellow PRSA, OwnerFame CoachAbout the AuthorRick
Frishman is Publisher at Morgan James Publishing in New Y ork and founder of Planned Television Arts (now called
Media Connect). He has been one of the leading book publicistsin Americafor over 37 years. Rick works with many
of the top book editors, literary agents, and publishersin America, including Simon and Schuster, Harper Collins and
Random House. Rick isthe coauthor of sixteen books, including national bestsellers Idquo;Guerrilla Publicityrdquo;,
[dguo; Wherersquo;s Y our Wowrdquo;, ldquo;Guerrilla Marketing for Writersrdquo;, ldquo; The Expert Success
Solutionrdquo;, and 1dquo; 250 Rules of Business. Bret Ridgway and Bryan Hane are co-founders of Speaker
Fulfillment Services, a company that works behind the scenes with authors, speakers and information marketers. Bret
is author of three previous books including Idquo;50 Biggest Mistakes Information Marketers Makerdquo; and
[dgquo;Biggest Website Mistakes Online Business Owners Make.rdquo; Bret and Bryan have worked for over 10 years
with NY Times bestsellers such as Joel Comm and John Assaraf.Excerpt. copy; Reprinted by permission. All rights
reserved.Everyone has a story to tell. Don't you? And whether the purpose of your story isto inspire, to entertain, to
train, or to simply capture your history in words you need to tell your story. No one else in the entire history of
mankind shares your story. It istruly unique and individual to you. People love stories and the story you have to share
can truly make a difference in the life of another person. If you don't tell your story ndash; if you don't write your book
ndash; then you are both depriving others of the benefit of your knowledge and your wisdom and depriving yourself of
the satisfaction of having a positive impact on others. So what's stopping you? If the thought of staring at a blank sheet
of paper or ablank page on your computer screen is overwhelming you're not alone. Many people who say they want
to write abook can't seem to get the first actual word down on paper or on the screen. They are intimidated by the
thought of the end goal and can't seem to understand that it's a piece by piece process. Y ou build it word by word,
sentence by sentence, paragraph by paragraph, chapter by chapter. Y ou don't write a book---you write a few words that
become a few sentences that become a few paragraphs that become afew chapters. Then you combine these words and
sentences and paragraphs and chapters together and suddenly you have abook. That's easy for you to say you might be
saying. You understand a book is something you build piece by piece but that doesn't make it any easier to get it
started. Well, never fear, here are four others ways you can write your book without putting a pen to paper or your
fingersto a keyboard.



