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Brian Barfield : Modern Day Selling: Unlocking your hidden potentialnbsp;  before purchasing it in order to gage 
whether or not it would be worth my time, and all praised Modern Day Selling: Unlocking your hidden potentialnbsp;: 

0 of 0 people found the following review helpful. Simple SellingBy chuckbakerisrightBrian does a great job of of 
explaining simple selling strategies that are perfect for those that work in the jewelry business. But the strategies are 
transferable to any selling environment. I recommend this book for anyone wanting to be a better salesperson or a 
manager looking for great sales training strategies.0 of 0 people found the following review helpful. Modern Day 
SellingBy ahinMr. Barfield hits a home run with this insightful look into sales today. As a salesperson myself, I found 

http://f3db.com/pub/links.php?id=B008OH8U9Y


many pearls of wisdom that I will use to turn up my earnings potential. This book is a must read for sales staff 
regardless of the industry!0 of 0 people found the following review helpful. If the truth be knownBy 4giftsWhile this 
book isn't going to win literary awards it is full of wisdom and truth.I got to know the author at work. Brian has a lot of 
insight.

Modern Day Selling is designed to help sales associates find a greater success. Over the years the world has evolved. 
Unfortunately, the styles and concepts of sales training have not. As greed set in we began to train our sales associate 
improperly on ways to trick and manipulate our customers. This has created a separation between sales associates and 
customers. This book is designed to help reconnect them.

About the AuthorHaving 17 years experience in the jewelry sales industry, Brian Barfield combined his sales and 
management skills to create Modern Day Selling. He presents his concepts on the national stage and writes several 
monthly columns in trade publications. 


