[Ebook free] Modern Marketing: Principles and Practice

Modern Marketing: Principles and Practice

D. Chandra Bose
ePub | *DOC | audiobook | ebooks | Download PDF

Modern =

Marketing

Principles and Practice

D. Chandra Bose

& Donwload ‘ & Read Online ‘

#3012652 in eBooks 2010-01-30 2010-01-30File Name: BOOK7YGLU2 | File size: 30.Mb

D. Chandra Bose: Modern Marketing: Principlesand Practice before purchasing it in order to gage whether or
not it would be worth my time, and all praised Modern Marketing: Principles and Practice:

Today, with wide access to information of every kind, and with advancements in technology, new vistas have been
opened for marketers. They are often faced with huge challenges and tough competitions to cope with the growing
demands of the consumers for quality products. This comprehensive text elucidates contemporary concepts and ideas
to help overcome the challenges faced and obstacles faced by marketers in achieving marketing objectives of an
organization.Divided into 23 chapters, the book begins with a brief introduction to the marketing concepts, its history,
objectives and various channels. It then goes on to explain the functions of marketing, physical distribution, and
pricing strategies for goods and services. The book shows how a product should be branded and packaged; besides
discussing the ways to market a product through proper channels.Dr. Chandra Bose, with hisrich and long experience,
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demonstrates how studying consumer behaviour and consumer preferences can bring about a difference in the sales
figures of a product. He devotes a chapter on Marketing Research and Information System, which deals with the
emerging trendsin the field. The book concludes with detailed discussion on the innovative strategies to market
specific products belonging to different sectors such as agriculture, industry and consumer products.Primarily intended
as atext for the undergraduate students of Commerce of all universities, this book could prove equally useful for the
undergraduate and postgraduate students of management.



