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Kirsten Drotner, Kim Christian Schroslash;der : Museum Communication and Social Media: The Connected
Museum (Routledge Resear ch in Museum Studies) before purchasing it in order to gage whether or not it would be
worth my time, and all praised Museum Communication and Social Media: The Connected Museum (Routledge
Research in Museum Studies):

4 of 4 people found the following review helpful. Author as enthusiastic reviewer! By Soslash;ren Kjoslash;rupJust a


http://f3db.com/pub/links.php?id=B00IZE7ZBU

remark about the "editorial review" that is quoted right above this comment: The very positive Linda Kelly happens to
be the author of one of the chaptersin the book!

Visitor engagement and learning, outreach, and inclusion are concepts that have long dominated professional museum
discourses.nbsp; The recent rapid uptake of various forms of social mediain many parts of the world, however, calls
for areformulation of familiar opportunities and obstacles in museum debates and practices. Y oung people, as both
early adopters of digital forms of communication and latecomers to museums, increasingly figure as a key target group
for many museums.nbsp; This volume presents and discusses the most advanced research on the multiple waysin
which social media operates to transform museum communications in countries as diverse as Australia,

Denmark,nbsp; Germany, Norway, the UK, and the United States.nbsp; It examines the socio-cultural contexts,
organizational and education consequences, and methodological implications of these transformations.nbsp;

It isrefreshing to see an edited collection of work not only across arange of countries and contexts, but also from
across avariety of disciplines. "Museum Communication” "and Social Media" is an important book that practitioners
and students alike will find invaluable as they operate in increasingly complex and rapidly changing environments. --
"LyndaKelly, Australian Museum"About the AuthorKirsten Drotner is Professor of Media Studies at the Institute of
for the Study of Culture at the University of Southern Denmark and founding director of DREAM (Danish Research
Centre on Education and Advanced Media Materials). Her recent books in English include International Handbook of
Children, Media and Culture (2007, co-editor Sonia Livingstone) and Digital Content Creation (2010, co-editor Kim
C. Schrodlash;der). Kim Christian Schroslash;der is Professor of Communication at the Department of
Communication, Business and Information Technologies at Roskilde University, Denmark. His recent books in
English include Researching Audiences (2003, co-authors K. Drotner, S. Kline, C. Murray) and Digital Content
Creation (2010, co-editor K. Drotner).



