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Ruth Rentschler, Anne-Marie Hede : Museum Marketing  before purchasing it in order to gage whether or not it 
would be worth my time, and all praised Museum Marketing: 

Museums have moved from a product to a marketing focus within the last ten years. This has entailed a painful 
reorientation of approaches to understanding visitors as lsquo;customersrsquo;; new ways of fundraising and 
sponsorship as government funding decreases; and grappling with using the internet for marketing. This book brings 
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the latest in marketing thinking to bear on the museum sector taking into account both the commercial issues and 
social mission it involves. Carefully structured to be highly accessible the book offers: * A contemporary and relevant 
and global approach to museum marketing written by authors in Britain, Australia, the United States, and Asia * An 
approach that reflects the particular challenges museums of varying sizes face when seeking to market an experience 
to a diverse set of stakeholders: audience; funders; sponsors and government. * A particular focus on museum 
marketing in the 'Information Age'* Major case studies at the beginning and end of each section of the book, and 
smaller case studies within chapters The hugely experienced author team, includes both leading academics and 
practitioners to ensure the book has broad appeal and is both relevant, innovative and progressive in approach. It will 
be essential reading for students in museum studies, non-profit marketing, and arts management and marketing. It will 
also be equally relevant for professionals working in and managing museums and galleries, heritage attractions and 
ministries of arts. 

About the AuthorRuth Rentschler is the director of the arts and entertainment management program at Deakin 
University-Melbourne. She is the author of many award-winning professional papers and the editor of several books, 
including the" Cultural and Entertainment Industries Handbook, ""Innovative Arts Marketing, "and "Shaping Culture." 


