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Mike King : Music Marketing: Press, Promotion, Distribution, and Retail  before purchasing it in order to gage 
whether or not it would be worth my time, and all praised Music Marketing: Press, Promotion, Distribution, and 
Retail: 

2 of 2 people found the following review helpful. Not a boring readBy WorldtravelerI really like this book. It is a 
required assignment for a class, but I like it anyway. It is always good to know more ways to market your band, or 
who you are working with. It seems to tell you a little about everything, but it isn't really boring to read. It is usually 
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one of the first assignments that I do for the week - to read this book.I definitely recommend it.1 of 1 people found the 
following review helpful. Solid structure for music marketing planningBy Zhenya MurodshoevaI'd say this book gives 
a structured view of how to get you music out or any release around it. The part about digital streaming and its fees 
was especially valuable to me. Thanks, Mike!0 of 0 people found the following review helpful. Awesome!By Rob 
SmithSome of the content is a little dated, but a great source of info anyway.

(Berklee Press). Sell more music! Learn the most effective marketing strategies available to musicians, leveraging the 
important changes and opportunities that the digital age has brought to music marketing. This multifaceted and 
integrated approach will help you to develop an effective worldwide marketing strategy. Step by step, you will 
develop an active marketing plan and timeline tailored to your unique strengths and budget. you will learn to time your 
marketing campaign effectively, publicize your music to traditional print outlets and emerging online opportunities, 
understand the current opportunities for online, satellite, and terrestrial radio play as well as navigate various retail and 
distribution options, both at brick-and-mortar and online options, such as iTunes, Rhapsody, and other services.
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