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The rapidly growing recognition of the importance of emotions in understanding all aspects of organizational life is 
facilitating the development of focused areas of scholarship. Chapters in this volume are authored by leading and 
emerging scholars of emotion in organizational settings from around the world and deal with new ways of looking at 
emotions within the organizational framework.

Drawn from the Ninth International Conference on Emotions and Worklife: Emonet IX, held in Philadelphia in 2014, 
along with invited chapters, the 16 essays in this volume examine new methods for studying emotions in 
organizations. Business, management, and psychology scholars from Europe, North America, Australia, and India 
address new methodological approaches like psychological and physiological methods, phenomenology, in-depth 
interviews for studying workplace fear, a case study approach to shame, an inductive research approach to emotional 
intelligence, and an integrated analytical framework for boredom; contextualization developments, including the role 
of socioemotional wealth perspectives in family firm longevity and resource management, the role of emotions in 
entrepreneurial identity, self-referential emotion and work design, and the stream one ability model of emotional 
intelligence; and new areas of empirical investigation, namely the relationship between perceptions of emotional 
intelligence and turnover intentions of employees, the emotion work of novices and experts, excessive anger in 
employees, the flow experience, academic self-regulation, and emotions in the recruitment, retention, and well-being 
of volunteers. Distributed in North America by Turpin Distribution. --Annotation copy;2015 Ringgold Inc. Portland, 
OR (protoview.com)About the AuthorCharmine E. J. Hartel - University of Queensland, AustraliaWilfred J. Zerbe - 
Memorial University of Newfoundland, CanadaNeal M. Ashkanasy - University of Queensland, Australia 


