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Levy : Retailing Management before purchasing it in order to gage whether or not it would be worth my time, and
all praised Retailing Management:

5 of 5 people found the following review helpful. Good customer service however the book came with a note ...By
Daniela Visbhal Good customer service however the book came with a note explaining why it had a different cover
which was a bit disappointed as it never said in the product description that | would come with a different cover. | will
be comparing its content to make sure isthe one | need since it doesn't feel as heave as the one in the bookstore and
the texture of the pagesisweird maybeit isjust me but | am taking it to the bookstore to compare.1 of 1 people found
the following review helpful. Great book, Awesome Price! By Doug.apolinarioGreat Book, really good price. Just
needed it for the class, glad | could find arental.2 of 2 people found the following review helpful. Good NuffBy
SomeoneFancyNeeded this for school got it in atimely manner. One random thing is it says not for U.S. sale so I'm
not sureif it's supposed to be sold into the U.S.


http://f3db.com/pub/links.php?id=B00I51KMS6

Retailing Management's 9th edition places critical and practical emphasis on five exciting new developmentsin
retailing's high tech, global, growth industry: (1) big data and analytical methods for decision making, (2)
communicating with customers and enhancing the shopping experience with social media and smart phones, (3)
utilizing mobile channels and providing a seamless multichannel customer experience, (4) engagement in corporate
social responsibility and the social considerations of business decisions, and (5) the impacts of globalization on the
retail industry. With focus on some of the most admired and sophisticated retailersin the world like Wal-Mart, Home
Depot, Amazon, Starbucks, and Kroger, the 9th edition of Retailing Management provides challenging and rewarding
opportunities for students interested in retailing careers and careers with companies such as IBM, Procter Gamble, and
Google that support the retail industry. New Vignettes in each chapter and the addition of Connect with SmartBook
help the 9th edition of Retailing Management maintain and grow as the market's leading Retailing franchise.
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