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Jason Saul : Social Innovation, Inc.: 5 Strategies for Driving Business Growth through Social Change before
purchasing it in order to gage whether or not it would be worth my time, and all praised Socia Innovation, Inc.: 5
Strategies for Driving Business Growth through Social Change:

7 of 7 people found the following review helpful. Intersection of social change and business valueBy Jocelyne
DawFinally abook that shows doing social good isn't just a PR strategy, its a business strategy that can drive social
change AND generate profits. Author Jason Saul offers novel ways to think about responsible business, giving readers
many largely unknown examples of innovative companies driving business growth through social change. What is


http://f3db.com/pub/links.php?id=B0042JSLV0

important about the book and all the very tangible examples, is that the companies presented pioneered a business
strategy that leveraged social change as away to drive profitable business growth. It was part of the core business. It
was not charity. Nor wasiit traditional CSR initiatives - many of which aren't tied to business objectives. The

busi nesses showcased developed products and/or services that added real value to society, helped to create socia
change AND was tied to business objectives, profits and growth.Saul navigates through 5 social innovation strategies
that businesses should consider, describing how firms can create revenues through sub-market products and services;
entering new markets through backdoor channels; building emotional bonds with customers; developing new pipelines
for talent; and influencing policy through reverse lobbying.This is a must-read book. It's new thinking about social
issues as corporate strategy. It provides a practical and actionable framework to generate real business value through
positive social change.2 of 2 people found the following review helpful. The next evolution of business and social
good with winning examples and a prescription for successBy Vince ThompsonThis book is all about the successful
combination of business goals and social good. Saul demonstrates how corporate social responsibility, often
disconnected, does not have to be that way. In fact, with this book, he shows how several firms have aligned CSR with
their business goals and delivered astonishing value benefiting society as well as employees and
shareholders.Furthermore, Social Innovation Inc. lays out a clear prescription for success. If your gameisinnovation...
or you plan on starting a business or shaping the strategy of the one you arein, this book is for you.0 of O people found
the following review helpful. Economic ResourceBYy tuesday payneExcellent learning material for an economic class. |
like the fact that it is not too big like alot of my course material. | am in my fourth week of usage and find pertinent
information for my studies.

Could Wal-Mart offer a better solution to healthcare than Medicaid? Could GE help reduce global warming faster than
the Kyoto protocol? Social Innovation, Inc. declares a new era where companies profit from social change. Leading
corporations like GE, Wellpoint, Travelers and Wal-Mart are transforming social responsibility into social innovation
and revolutionizing the way we think about the role of businessin society. Based on four years of measuring the social
strategies of America's leading corporations, Jason Saul lays out the five strategies for social innovation and offers a
practical roadmap for how to get started. Explains the fundamental shift in the role of businessin society, from social
contract to social capital market Identifiesthe 5 social innovation strategies: submarket products and services, social
points of entry, pipeline talent, reverse lobbying, and emotive customer bonding Offers step-by-step guidance for
creating economic value through positive social change Social Innovation, Inc. is about making social change work for
the business, and in turn staying relevant in the new economy.

From the Inside FlapSocial Innovation, Inc. declares a new era, one in which companies profit from driving social
change. Leading corporations like GE, Wellpoint, Travelers, and Walmart are transforming social responsibility into
social innovation and revolutionizing the way we think about the role of businessin society. Their breakthrough
strategies are producing unprecedented business results by solving socia problems. To seize these burgeoning
opportunities, Jason Saul, founder of Mission Measurement, shows companies exactly how to develop a new
generation of business strategies. Social innovation differs from traditional corporate philanthropy and social
responsibility in four fundamental ways. Socia innovations 1) are primarily designed to produce business value, 2)
leverage the machinery of the businessto solve social problems, 3) are scalable and sustainable, and 4) often address
market failures. Based on four years of research measuring the social strategies of some of America's leading
corporations, including Kraft, Starbucks, and Levi Strauss, this book reveal s the five successful pathsto social
innovation: Create revenues through submarketproducts and services Enter new markets through backdoorchannels
Build emotional bonds with customers Develop new pipelines for talent Influence policy through reverse lobbying
Socia Innovation, Inc. is about making social change work for the business, and in turn, staying relevant in the new
economy. With compelling case studies, fresh thinking, and step-by-step guidance, Socia Innovation, Inc. shows
exactly how to createmdash;and sustainmdash;economic value through positive socia change.From the Back
CoverPraise for Social Innovation, Inc. "A must-read for business leaders, policy makers, and not-for-profit
executives. Social innovation may be one of the greatest untapped business opportunities and the way to reconcile
responsibility and profits."mdash;William M. Daley, vice-chairman and head of corporate responsibility, JPMorgan
Chase, and 32nd United States Secretary of Commerce "Social Innovation, Inc. is not about companies doing good for
good's sake. Jason Saul provides business |eaders with sensible strategies for creating social value asintegral drivers of
business strategy. His ideas come alive with practical examples from the field."mdash;Allen S. Grossman, professor of
Management Practice, Harvard Business School "A must-read for corporate CEOs, business |eaders, and
entrepreneurs. Corporate philanthropy no longer has to be an obligation for business; this groundbreaking book shows
how any company can make socia innovation into a business strategy and address one of the great remaining
untapped business opportunities."mdash;Morris Miller, managing director, Cutstone Ventures, LLC, and former CEO,
co-chairman, and co-founder, Rackspace Hosting "Jason Saul is framing the big issue for capitalism in the 21st
century. In atotally transparent world the truth isimmediately available for all to see. Unless companies commit



themselves to being good they simply won't do well."mdash;Mats L ederhausen, founder, BE-CAUSE, and former
managing director, McDonald's Ventures "Social Innovation, Inc. will help lead the way toward the mainstreaming of
an important and creative new framework for us al, from businesspeople to philanthropists, investorsto customers, in
how we think about integrating social factorsinto initiatives. Through the work of creative yet practical thinkers such
as Jason Saul, we hope that private and public sector leaders aike are rapidly inspired to begin to think differently
about the wider social perspective of their policies and practices."mdash;Stephen J. George, co-founder and CIO,
Capricorn Investment GroupAbout the AuthorJason Saul is one of the nation's leading experts on measuring social
impact. HeisaLecturer of Socia Enterprise at Northwestern's Kellogg School of Management and the CEO of

Mission Measurement LLC, a strategy consulting firm that hel ps corporations, nonprofits, and the public sector
measure and improve socia impact.



