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Craig A. Hill, Elizabeth Dean, Joe Murphy : Social Media, Sociality, and Survey Research  before purchasing it 
in order to gage whether or not it would be worth my time, and all praised Social Media, Sociality, and Survey 
Research: 

0 of 0 people found the following review helpful. Easy to read, instructive and fascinatingBy The SRACovering 
subjects as diverse as sentiment analysis, cognitive interviewing using Skype and Second Life and gamification in 
marketresearch, the book can either be read from cover to cover or used as a reference. A fascinating and easy-to-
follow introduction to social media which will appeal to students and professional researchers.Reviewed by Paul 
Webb, Research Officer, Praxis Care, Belfast on behalf of the SRA

http://f3db.com/pub/links.php?id=B00FGRAAYS


Provides the knowledge and tools needed for the future of survey research The survey research discipline faces 
unprecedented challenges, such as falling response rates, inadequate sampling frames, and antiquated approaches and 
tools. Addressing this changing landscape,nbsp;Social Media, Sociality, and Survey Researchnbsp;introduces readers 
to a multitude of new techniques in data collection in one of the fastest developing areas of survey research. The book 
is organized around the central idea of a "sociality hierarchy" in social media interactions, comprised of three levels: 
broadcast, conversational, and community based.nbsp;Social Media, Sociality, and Survey Researchnbsp;offers 
balanced coverage of the theory and practice of traditional survey research, while providing a conceptual framework 
for the opportunities social media platforms allow. Demonstrating varying perspectives and approaches to working 
with social media, the book features: New ways to approach data collection using platforms such as Facebook and 
Twitter Alternate methods for reaching out to interview subjects Design features that encourage participation with 
engaging, interactive surveys Social Media, Sociality, and Survey Researchnbsp;is an important resource for survey 
researchers, market researchers, and practitioners who collect and analyze data in order to identify trends and draw 
reliable conclusions in the areas of business, sociology, psychology, and population studies. The book is also a useful 
text for upper-undergraduate and graduate-level courses on survey methodology and market research.

ldquo;This book is a must read for any researcher who wants to make use of social media data; it is incisive, 
instructive, easy to read and, above all, fascinating.rdquo;nbsp; (Social Research Association, 1 June 2014)From the 
Back CoverProvides the knowledge and tools needed for the future of survey research The survey research discipline 
faces unprecedented challenges, such as falling response rates, inadequate sampling frames, and antiquated approaches 
and tools. Addressing this changing landscape, Social Media, Sociality, and Survey Research introduces readers to a 
multitude of new techniques in data collection in one of the fastest developing areas of survey research. The book is 
organized around the central idea of a "sociality hierarchy" in social media interactions, comprised of three levels: 
broadcast, conversational, and community based. Social Media, Sociality, and Survey Research offers balanced 
coverage of the theory and practice of traditional survey research, while providing a conceptual framework for the 
opportunities social media platforms allow. Demonstrating varying perspectives and approaches to working with 
social media, the book features: New ways to approach data collection using platforms such as Facebook and Twitter 
Alternate methods for reaching out to interview subjects Design features that encourage participation with engaging, 
interactive surveys Social Media, Sociality, and Survey Research is an important resource for survey researchers, 
market researchers, and practitioners who collect and analyze data in order to identify trends and draw reliable 
conclusions in the areas of business, sociology, psychology, and population studies. The book is also a useful text for 
upper-undergraduate and graduate-level courses on survey methodology and market research.About the AuthorCraig 
A. Hill, PhD, is Senior Vice President for the Survey, Computing, and Statistical Sciences at RTI International. He has 
more than thirty years of experience in survey research, having directed survey research projects for a wide variety of 
federal, academic, and commercial clients. Elizabeth Dean, MA, is a Survey Methodologist at RTI International. She 
specializes in the development and testing of innovative applications of survey methodology, such as designing 
surveys for various social media platforms, investigating the use of virtual worlds to increase survey privacy, and 
adapting cognitive pretesting methods for use with emerging technologies. Joe Murphy, MA, is a Survey 
Methodologist at RTI International. His research focus includes the implementation of new data collection processes 
and analytic techniques to maximize data quality, increase response, and reduce costs, as well as the role of new 
technologies and social media in the collection and analysis of social data. 


