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Gaston Legorburu, Darren McColl : Storyscaping: Stop Creating Ads, Start Creating Worlds  before purchasing 
it in order to gage whether or not it would be worth my time, and all praised Storyscaping: Stop Creating Ads, Start 
Creating Worlds: 

2 of 2 people found the following review helpful. Good But RepetitiveBy Duke FergeySome really intriguing and 
provocative ideas here. Highly readable, but for the professional with a decade or more experience under his or her 
belt, a bit repetitive. Half as long would have been just as informative.1 of 1 people found the following review 
helpful. Five StarsBy Carol Pilon OsborneRead this only if you can commit to improving your brand's marketing, 
voice and customer engagement.1 of 1 people found the following review helpful. Five StarsBy JabroniGreat book and 
worth a few reads for anyone working in the digital/web/strategy/content space.

How to use powerful tools to engage customers with your brand Marketers, technologists, and corporate leaders are 
looking for ways to more effectively connect consumers with their brand. Storyscapes introduces "storyscaping" as a 
way to create immersive experiences that solve the challenge of connecting brands and consumers. This book 
describes a powerful new approach to advertising and marketing for the digital age that involves using stories to 
design emotional and transactional experiences for customers, both online and offline. Each connection inspires 
engagement with another, so the brand becomes part of the customer's story. Authors Gaston Legorburu and Darren 
McColl explain how marketers can identify and define the core target audience segment, define your brand's purpose, 
understand the emotional desires of your consumers, and more. Shows how to map how the consumer engages with 
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the category and product/service Explains how to develop an organizing idea and creative plan for an immersive 
storyscape experience Defines the role of marketing channels around the organizing idea Establishes how technology 
can be applied to the experience Learn how to measure, optimize, and evolve the customer experience through the use 
of strong narratives that compel consumers to buy into your brand. www.storyscaping.com

From the AuthorIt's very exciting to see this book publishing. We hope you find it interesting and thought provoking. 
Our aim is to provoke interest in the hope that it will help us all evolve and improve how brands and consumers 
connect. We will endeavor to keep the conversation going through the e-book, our microsite storyscaping.com and on 
twitter (follow me @Daz_mc).nbsp; 


